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the merging of advertising and art.

And with two Absolut Vodka art-
ists being showcased in Hong Kong,
the trend could more specifically be
said to be drinks-advertising-be-
comes-art.

The naive, primitive works of
Yuri Gorbachev, grand-nephew of
the former Russian premier — now
commissioned by Stolichnaya vodka
— will appear in Hong Kong for the
third year running, with liquor bot-
tles featuring prominently among
winter scenes that glorify pre-revolu-
tion lifestyles. '

Another “vodka” artist, Romero
Britto, is making his first appearance
in Hong Kong at Art Trends — but
with his highly coloured graffiti pat-

But even here, the colours are still in-
tensely cheerful.

“My work is really positive: if you
want, you can see everything in the
world as being grey,” he said. “But I
try to make things look better. I'm
looking for the happy things, and I
want to share them.”

Several local galleries will also be
participating — including Plum Blos-
soms, Hanart, Schoeni, Art N Noise,
Artpreciation, City Gallery and
Galerie La Vong, with a range of
works from Hong Kong, China and
the rest of Asia.

Art Trends at the Hong Kong
Convention and Exhibition
Centre. May 25-27, 12pm-10pm;
May 28, 12pm-7pm
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campaigns for Absolut Vodka and,
just more recently, Pepsi Cola, his
style is likely to become better known
here.

Absolut Vodka commissioned
Britto to create a special series for
their top range of vodkas when he was
only 25. Andy Warhol had been one
of their previous commissioned art-
ists — as well as Gorbachev.

“That was a great moment for
me,” said Britto, on a visit to Hong
Kong earlier this month to provide
early publicity for the fair.

Now 31, his work — which has
been defined as ‘“cubist pop art™ - has
been collected by pop stars, politi-
cians and royals, including former
US president George Bush, singer
Whitney Houston, and the Swedish
royal family.

He lives in a large home in central
Miami, Florida, with four sports cars
(his “weakness™).

It is a long way from the small
home in Recife, Brazil, which he
shared with his parents and eight
brothers and sisters as he was growing
up. There were not many toys in the
family: just footballs and felt-tip
pens.

“I wanted to go to art school in
Brazil but I couldn’t afford it,” said
Britto, who eventually got a scholar-
ship to law school, where he contin-
ued to make time to draw.

His art style, he said, was still
recognisable from the work he was
doing as a teenager, even while his
lifestyle had altered unrecognisably.

“Of course, I've changed a lot; a
lot of simple things that I wanted to
do, I have done,” he said. “And |
have my sports cars, which I always
wanted.

“But sometimes I feel guilty, and I
don’t want to be pushing to the limits
with my money.”

He supports his mother and sister
in Brazil, and also helps with art
projects for human rights organisa- |
tions and hospitals. His light-filled |
studio in Miami isan open house dur-
ing the evenings — with young artists |

and film stars comine over to talk or
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Brazilian
Romero Britto,
who made a
name for
himself with
Absolut
Vodka, says
his work is
‘something
that people
can relate to’
Photograph:
Gareth Jones




- e

Allinaline.

HERE will be no pick-
led sharks or pavilions
on real icebergs at
Hong Kong’s contem-
porary art fair next
week. Instead of controversy or ex-
pensive technical wizardry, galler-
ies exhibiting at Art Trends have
tended to court hard cash in this,
the second spring art show at the
Convention Centre.

Last year, the then-titled New
Trends art fair was derided by some
members of the art community for
not living up to its promise of being
cutting edge. So this year the name
has changed to include the safer
promise of Art Trends.

. And with booth prices at
US$11,000 (HK$85,000) for 200
square feet — the same price as at the
fair's more established autumn cous-
in Art Asia - visitors and buyers will
mainly see work by bigger names with
art that’s “‘safe™ enough to have al-
ready been bought at high prices in
America or Europe. :

But if it isn’t quite the Venice
Biennale, then it does promise to be
fun. There will be plenty of bright pop
art, cartoon characters, air brushes,
optimistic abstracts and American
realism.

“In the past 12 months, there has
been an increase of around 27 per
cent in the value of Western art sold
to Southeast Asia, said principal
organiser of Art Trends, Lee Ann Les-
ter, explaining the high proportion of
Western art to be shown.

. “Thope that this fair will promote
more discussion about what art is,”
Ms Lester said.

. Shecited artists such as Neil Loeb
— whose abstract carpets are now be-
ing displayed under the feet of pas-
sengers in exclusive cruise liners, and
local artist Calvin Yip, who makes
carpets with chess and monopoly de-
signs.

Loeb’s fantasy “toon-time” cre-

-
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] - - Qi Zhilong, is one of the few non-Western artists to be featured in the Art
'Frebds exhibition, which includes bright pop art and some ‘optimistic’ abstracts

Bold strokes. .
be on show at the Convention Centre next week

dvertising and art

Despite the high cost of booths, there’ll be
plenty of paintings to brighten up walls in the
territory at Art Trends, says Victoria Finlay

ations, with the Flintstones and
Jetsons merging with realistic depic-
tions of urban scenes and sitting
rooms, and his paper structures will
be shown by Neil Loeb Studios, while
Yip will take part in the Hong Kong
Showcase, with other leading local
contemporary artists.

“The boundaries are changing
quickly,” Ms Lester said, citing a
now-celebrated grafitti artist from
Haiti, whom the Miami art commu-
nity had refused a couple of years ago
to acknowledge as an artist, because
they said that airbrushes were not ar-
tistic tools.

On the more figurative side, sev-
eral sculptures by Frederick Hart —
who 10 years ago completed the mon-
ument Three Soldiers at the Vietnam
Veterans Memorial in Washington
DC - will be shown by New York’s
Hexton Gallery.

Scott Jacobs’ realistic paintings of
Harley-Davidson motorbikes (with
palm trees reflected in the chrome)
will be brought by Segal Fine Art, in
the hope that they will be snapped up
by members of Hong Kong’s super-
executive and super-affluent Harley
owners.

There are also plenty of modern
fauvists to suit the more traditional,
car-bound, contemporary collectors.

Ms Lester declined to name any
particular “trend” in Art Trends.

“There is no way to classify it;
we’re not into stereotypes or ‘isms’,”
she said.

“We just want to show some of the
ways that art is going in the 1990s.”

One trend — which Ms Lester did
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the merging of advertising and art.

And with two Absolut Vodka art-
ists being showcased in Hong Kong,
the trend could more specifically be
said to be drinks-advertising-be-
comes-art.

The naive, primitive works of
Yuri Gorbachev, grand-nephew of
the former Russian premier — now
commissioned by Stolichnaya vodka
— will appear in Hong Kong for the
third year running, with liquor bot-
tles featuring prominently among
winter scenes that glorify pre-revolu-
tion lifestyles. ;

Another *“vodka” artist, Romero
Britto, is making his first appearance
in Hong Kong at Art Trends — but
with his highly coloured graffiti pat-
terns brightening up advertising
campaigns for Absolut Vodka and,
just more recently, Pepsi Cola, his
style is likely to become better known
here.

Absolut Vodka commissioned
Britto to create a special series for
their top range of vodkas when he was
only 25. Andy Warhol had been one
of their previous commissioned art-
ists — as well as Gorbachev.

“That was a great moment for
me,” said Britto, on a visit to Hong
Kong earlier this month to provide
early publicity for the fair.

Now 31, his work — which has
been defined as “cubist pop art™ — has
been collected by pop stars, politi-
cians and royals, including former
US president George Bush, singer
Whitney Houston, and the Swedish
royal family.

He lives in a large home in central
Miami, Florida, with four sports cars
(his “weakness”).

It is a long way from the small
home in Recife, Brazil, which he
shared with his parents and eight
brothers and sisters as he was growing
up. There were not many toys in the
family: just footballs and felt-tip
pens.

“I wanted to go to art school in
Brazil but I couldn’t afford it,” said
Britto, who eventually got a scholar-
ship to law school, where he contin-
ued to make time to draw.

His art style, he said, was still
recognisable from the work he was
doing as a teenager, even while his
lifestyle had altered unrecognisably.

“Of course, I've changed a lot; a
lot of simple things that I wanted to
do, I have done,” he said. “And 1
have my sports cars, which I always
wanted.

“But sometimes I feel guilty, and [
don’t want to be pushing to the limits
with my money.”

He supports his mother and sister |
in Brazil, and also helps with art |
projects for human rights organisa- |
tions and hospitals. His light-filled |
studio in Miami is an open house dur- |
ing the evenings — with young artists |
and film stars coming over to talk or |
paint.

Britto — who, full of energy and
exuberance, looks more like a soccer
playerthan an artist - said he thought |
the appeal of his work was that it |
could be understood by everyone.

“It’s not just because it’s graphic
but because it’s something that peo-
ple can relate to: lots of people are
living in the time of big cities and
computers and advertising,” he said.
“They want art to be relevant to their
lives.”

His art, with its bold outlines and
direct images, has frequently been
compared to graffiti painting — al-
though he insists he has never helped
to decorate the walls of Recife as he
was growing up.

There are some sad subjects in his
work, he said. A girl dancing alone. A
woman with a cubist tear in her eye.

. one of Britto’s works which will

But even here, the colours are still in-
tensely cheerful.

“My work is really positive; if you
want, you can see everything in the
world as being grey.” he said. “But I
try to make things look better. I'm
looking for the happy things, and I
want to share them.”

Several local galleries will also be
participating — including Plum Blos-
soms, Hanart, Schoeni, Art N Noise,
Artpreciation, City Gallery and
Galerie La Vong, with a range of
works from Hong Kong, China and
the rest of Asia.

Art Trends at the Hong Kong
Convention and Exhibition
Centre. May 25-27, 12pm-10pm;
May 28, 12pm-7pm
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